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Today's digital marketing is undergoing significant changes due to digital transformation. The article explores the key trends 

shaping the modern digital marketing paradigm, including process automation, content personalization, the use of big data, as 

well as the latest digital technologies such as VR and AR, artificial intelligence. The article pays special attention to the challenges 

and opportunities that companies face in the process of adapting to the digital environment. The article analyzes modern digital 

marketing tools. Today's digital marketing tools are essential for any business because they allow you to reach your target audience 

through a variety of digital channels. They provide effective interaction with customers, including personalization of 

communications and offers. During the study, the practical aspects of the integration of digital technologies into marketing activity 

with the aim of increasing its efficiency and effectiveness were determined. Modern digital marketing trends play a primary role 

in the development of a company's digital marketing strategy. A digital marketing strategy allows you to respond more quickly to 

changes in the market and adapt to new conditions, which ensures the sustainable development of the company in the conditions 

of the digital economy. In today's world, where digital transformation is transforming business processes and consumer habits, 

digital marketing is becoming a necessity for businesses in all sectors of the digital economy. An analysis of modern digital 

marketing trends demonstrates that automation strategies, the use of big data, personalization of content and the introduction of 

the latest technologies are critical for successful competition and attracting the modern consumer. Modern digital marketing tools 

are analyzed, the advantages of the development of digital tools in the context of digital marketing are determined and 

substantiated, practical aspects of the integration of the latest technologies in marketing activities are proposed to increase their 

effectiveness and efficiency. The integration of digital technologies and tools allows companies to quickly adapt to changing market 

conditions and remain competitive. This contributes to the creation of more flexible, adaptive and personalized marketing strategies 

that meet the modern needs of consumers. The results of the conducted studies emphasize the importance of constant improvement 

of marketing strategies and adaptation to rapidly changing market conditions to effectively use the potential of digital tools in 

marketing activities. 

Key words: digital marketing, trends, digital transformation, business, companies, digital marketing tools, artificial 

intelligence, VR and AR. 
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Сучасний цифровий маркетинг зазнає значних змін у зв'язку з цифровою трансформацією. У статті 

досліджуються основні тенденції, що формують сучасну парадигму цифрового маркетингу, включаючи автоматизацію 

процесів, персоналізацію контенту, використання великих даних, а також новітні цифрові технології, такі як VR і AR, 

штучний інтелект. Особлива увага приділяється викликам і можливостям, з якими стикаються компанії в процесі 

адаптації до цифрового середовища. У статті аналізуються сучасні інструменти цифрового маркетингу. Сьогоднішні 

інструменти цифрового маркетингу є необхідними для будь-якого бізнесу, оскільки вони дозволяють охоплювати цільову 
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аудиторію через різні цифрові канали. Вони забезпечують ефективну взаємодію з клієнтами, включаючи персоналізацію 

комунікацій та пропозицій. Під час дослідження було визначено практичні аспекти інтеграції цифрових технологій у 

маркетингову діяльність з метою підвищення її ефективності та результативності. Сучасні тенденції цифрового 

маркетингу відіграють ключову роль у розробці цифрової маркетингової стратегії компанії. Цифрова маркетингова 

стратегія дозволяє швидше реагувати на зміни ринку та адаптуватися до нових умов, що забезпечує стале зростання 

компанії в умовах цифрової економіки. У сучасному світі, де цифрова трансформація змінює бізнес-процеси та споживчі 

звички, цифровий маркетинг стає необхідністю для бізнесу у всіх секторах цифрової економіки. Аналіз сучасних 

тенденцій цифрового маркетингу демонструє, що стратегії автоматизації, використання великих даних, персоналізація 

контенту та впровадження новітніх технологій є критичними для успішної конкуренції та залучення сучасного 

споживача. Проаналізовано сучасні інструменти цифрового маркетингу, визначено і обґрунтовано переваги розвитку 

цифрових інструментів у контексті цифрового маркетингу, запропоновано практичні аспекти інтеграції новітніх 

технологій у маркетингову діяльність для підвищення їх ефективності та результативності. Інтеграція цифрових 

технологій та інструментів дозволяє компаніям швидко адаптуватися до мінливих ринкових умов і залишатися 

конкурентоспроможними. Це сприяє створенню більш гнучких, адаптивних та персоналізованих маркетингових 

стратегій, які відповідають сучасним потребам споживачів. Результати проведених досліджень підкреслюють 

важливість постійного вдосконалення маркетингових стратегій та адаптації до швидко змінних ринкових умов для 

ефективного використання потенціалу цифрових інструментів у маркетинговій діяльності.  

Ключові слова: цифровий маркетинг, тенденції, цифрова трансформація, бізнес, компанії, інструменти 

цифрового маркетингу, штучний інтелект, VR та AR. 
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INTRODUCTION 

In today's world, digital transformation has become not only a trend, but also an integral part of the 

development of business and society. The rapid development of technologies, in particular the Internet of Things 

(IoT), artificial intelligence (AI), big data (Big Data) and mobile technologies, has significantly changed approaches 

to conducting marketing activities. Digital marketing, as an integral part of this process, plays a key role in the 

formation of a company's strategy aimed at attracting and retaining customers, increasing their loyalty and ensuring 

competitiveness in the market. 

In the conditions of digital transformation, marketing becomes more dynamic and oriented to the needs of 

consumers. That is why understanding modern trends and their impact on marketing activities is critically important 

for the successful functioning of companies on the market. 

This article is devoted to the analysis of modern trends in digital marketing in the context of digital 

transformation. We will look at the main innovations affecting marketing strategies, identify the challenges facing 

companies and explore the opportunities opened up by the use of the latest digital technologies. Particular attention 

will be paid to such aspects as personalization of marketing communications, use of artificial intelligence in data 

analytics, development of social media platforms and integration of various digital channels. 

 

LITERATURE REVIEW 

Theoretical and practical aspects of digitalization of marketing are the subject of scientific discussions and 

works of domestic scientists, including: 

Savytska and Chmiel in their work substantiates the theoretical and practical provisions of the new paradigm 

of digital marketing as an innovative technology of modern retail [11]. The definition of "digital marketing" is 

formulated as the proactive and complex use of traditional marketing methods in digital interactive channels for the 

promotion of the company's goods and services, as well as the formation of its business reputation. The transformation 

of the marketing mix model from the classic "4P" to the flexible "4C" is considered. The advantages and disadvantages 

of using digital marketing are identified, emphasizing its interactive nature, which itself constitutes an environment 

for solving constraints.  

Research by Оklander and Romanenko considers the theoretical provisions of digital marketing as a specific 

form of classical marketing in the conditions of constant changes in the technological base of production and 

informatization of society [7]. In their work, it is substantiated that digital marketing has significantly expanded the 

possibilities of Internet marketing due to the use of mobile communication. Digital methods of processing and using 

information have become the main source of increasing the effectiveness and efficiency of marketing activities. 

Attention is focused on changes in the forms and methods of marketing activity, which become an impetus for the 

emergence of a new form of marketing activity. It was determined that digital marketing is a type of marketing activity 

that allows for targeted interaction with target market segments in virtual and real environments using digital channels 

and digital methods. 

https://doi.org/10.31891/dsim-2024-7(10)
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Ruban in his work looked at the peculiarities of digital marketing in Ukrainian enterprises, identifying the 

main advantages of digital strategies for increasing the effectiveness of the communication policy of enterprises [10]. 

The author analyzed the level of development of digital technologies in Ukraine, indicating its importance in the 

current business environment. We decided to view digital marketing as an ongoing means of communication between 

businesses and the market, which involves active interaction with clients and partners through digital channels. The 

main aspects of digital marketing in Internet marketing Ruban recognizes the potential for a wide range of digital tools 

to personalize communications, accurately target audiences and measure campaign effectiveness in real time. In this 

manner, the investigation of Ruban reinforces the importance of adapting businesses to digital transformation and the 

use of current marketing tools to enhance their competitiveness in the market. 

Romanenko examines the essence, trends and prospects for the development of digital marketing, which 

reflects the current state and direct evolution of this important component of marketing strategies [9]. The author, in 

his work, identified the main aspects of digital marketing, which lie in the use of digital technologies for obtaining 

and interacting with the audience. This includes online advertising, social media, email marketing, data analytics and 

other tools that allow businesses to effectively communicate with their customers and partners through digital 

channels. 

Research by Yatsyuk [19] is an important contribution to the formation of a theoretical basis for digital 

marketing in the Ukrainian context, reflecting the fundamental essence of this concept and the development of the 

scientific methodology of its development. 

Research by Shpak et al. [13] is dedicated to the evolution of digital marketing by analyzing approaches to 

the interpretation of the categorical-conceptual apparatus in marketing. As a result of this research, the important 

characteristics of traditional marketing, Internet marketing and digital marketing were systematized. 

Chukurna et al. substantiates and systematizes the theoretical and methodological approaches to researching 

the process of developing the company's marketing strategy, defines the main means, methods and technologies for 

the formation and justification of Huawei's marketing strategy; practical recommendations were developed to 

strengthen the company's marketing strategy in the field of telecommunications technologies in Ukraine [1, 2]. 

Remaining research and publications highlight the wide range of influences and opportunities that are 

emerging in the digital marketing space in the minds of global digital transformation. In particular, studies of Polish 

and Ukrainian scientists are devoted to these issues [8]. Continued research in this direction is critical to the 

development of effective marketing strategies and the achievement of competitive advantages in the market. 

Nestorenko et al. emphasize the relevance of studying this problem in the era of turbulence [6]. 

The modern business environment is at the stage of unprecedented changes caused by the rapid development 

of digital technologies. Global digital transformation encompasses all aspects of economic activity, changing 

traditional business models, ways of interacting with consumers, and enterprise management strategies. In this context, 

digital marketing becomes a key tool for ensuring competitiveness and sustainable development of companies. 

However, along with new opportunities, digital transformation also brings a number of challenges. 

Companies are faced with the need to constantly adapt to the rapidly changing technological environment, integrate 

innovative solutions into their marketing strategies and effectively use large volumes of data to make informed 

decisions. At the same time, there is a growing demand for personalization of marketing communications, which 

requires a deep understanding of consumer needs and behavior. 

Insufficient research into the impact of modern digital technologies on marketing activities leads to inefficient 

use of resources, loss of competitive advantages and low consumer loyalty. In this regard, there is a need for a 

systematic analysis of modern digital marketing trends, determination of their impact on business processes, and 

development of recommendations for the introduction of the latest technologies into the marketing strategy of 

companies. 

Therefore, this article aims to fill the existing gap in the study of modern trends in digital marketing in the 

context of global digital transformation. It is aimed at analyzing the key innovations that determine the development 

of this field, as well as at identifying the main challenges and opportunities facing companies in the process of adapting 

to new conditions. Special attention is paid to the practical aspects of the integration of digital technologies in 

marketing activities in order to increase their efficiency and effectiveness. 

The purpose of this study is a comprehensive review of current trends in digital marketing and determination 

of directions for its further development. 

 

METHODS 

The following methods were used in this study: economic-analytical method, statistical method, graphical 

method. 

 

RESULTS 

Today, digital marketing is a key element of business strategies in the context of digital transformation. It 

includes a wide range of tools and technologies for promoting products and services through digital channels. One of 

the most important directions is the automation of marketing processes, which allows companies to effectively manage 

interaction with customers and optimize resources. Big data analytics is becoming a key tool for understanding 
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consumer behavior and increasing the personalization of marketing campaigns. Personalizing content based on 

customer data allows for higher engagement and conversion. Social media is used to build a community around the 

brand and interact with consumers directly. Influential personalities (influencers) become important agents in 

marketing strategies, attracting the target audience to the brand. The development of mobile technologies and virtual 

reality opens new opportunities for interactive marketing and attracting customers. Cross-channel strategies allow you 

to create a unified customer experience across different platforms. Digital advertising platforms provide access to 

target audiences with precision based on demographic information. All these tools enable businesses to improve their 

competitiveness and engage customers in a complex digital environment. 

With an increase in the number of people creating and consuming content through digital channels, largely 

influenced by the Covid-19 pandemic and war, there is an increase in online traffic that provides an opportunity for 

companies to retain their audience through digital marketing initiatives. Although the world has faced reductions in 

advertising and marketing budgets during the quarantine, available budgets have been increasingly directed towards 

digital marketing. 

A visualization of how the digital advertising market has changed in recent years and forecasts for the future 

is provided by the Statista service (Fig. 1) [3].  

.  

Fig. 1. Global digital advertising market 

Source: compiled by the author (based on [3]) 

 

As we can see in fig. 1, a large jump occurred in 2021, when the global digital advertising market grew by a 

third (+31.2%) compared to 2020. This sharp growth is attributed to increased global investments in digital advertising 

and the transition to digital technologies by companies under the influence of the pandemic. As for the distribution by 

segments, during the entire analyzed period, the largest share of the market is occupied by search advertising, followed 

by video advertising and banner advertising 

As for the total volumes of the advertising market of Ukraine, the All-Ukrainian Advertising Coalition (VRK) 

at the end of each year, together with specialized industry associations and the largest players of the advertising and 

communication market, conducts a study of the market volumes of the current year, and makes its first forecasts for 

the development of the market in the next year. Thus, according to the data of the conducted research, in 2022-2023, 

the advertising Internet market of Ukraine had the following form (Table 1) [18]. 

 

Table 1. 

Volumes of the advertising Internet market of Ukraine 
Digital advertising (according to 

the classification of IAB Ukraine): 

Forecast 2023  

million UAH 
Dynamics 2023/2022 

Forecast 2024 р. 

million UAH 
Dynamics 2024/2023 

Banner advertising, publicity in social 

media, rich media 
7546 143% 8678 15% 

Digital video including Youtube 5264 68% 6054 15% 

In total 

Internet media 
12810 105% 14732 15% 

Search (paid publication in search 
engines)  

including part of GDN 

15606 25% 18727 20% 

Influence marketing 523 164% 654 25% 

SMM 512 30% 819 60% 

SEO 682 23% 818 20% 

Digital Development 1465 24% 1758 20% 

Another digital 398 15% 438 10% 

In total 31996 49% 37946 19% 

Source: compiled by the author (based on [18]) 
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Digital advertising and the Internet market as a whole show a confident recovery in 2023 to the level of 2021. 

First, due to banner advertising, ads in social media, rich media, digital video (including Youtube) and influencer 

marketing. In 2024, according to experts' forecasts, growth will continue, but the dynamics will already be at the level 

of 15-20%. 

One of the strongest digital marketing trends in 2024 remains video marketing. due to its effectiveness and 

ability to attract the attention of the audience. It allows businesses and brands to create, promote and communicate 

with their target audience through video content. A video ad is any ad that appears in a video player. This can include 

pre-, mid-, and post-video ads, as well as text or media banners that appear above the video itself. 

According to research by Statista, the digital video advertising market is growing rapidly, and spending is 

expected to reach $80.1 billion. in 2021 will reach 120 billion dollars. by 2024. This provides a huge opportunity for 

companies to reach consumers with the help of video advertising [20]. 

According to a study conducted by Wyzowl, in 2023, 91% of surveyed companies use video as a marketing 

tool, which is the highest indicator since data tracking began in 2016, when this indicator was 61% (Fig. 2) [17]. 

 

 
Fig. 2. Using video in marketing activities  

Source: compiled by the author (based on [17]) 

 

Quite active development is due to several factors. First, the increase in Internet speed and the availability of 

mobile devices, which facilitates convenient viewing of video content. The second is the development of social media 

platforms, which provide more and more opportunities for distributing video content and reaching a wide audience. 

Currently, the most popular platform for video marketing is, of course, YouTube, which is trusted by 90% of 

marketers. It is followed by Facebook (86%), Instagram (79%) and Linkedin (79%) [17]. Various technological 

developments on these platforms, such as live streams, interactive videos and video stories, provide new opportunities 

for interacting with viewers and creating interesting content. 

Short video content is gaining more and more relevance, so Instagram Stories and Reel's became quite 

popular in 2022, allowing brands to reach an incredible number of potential customers with short videos that could 

showcase their products. In 2023, short video content is likely to continue to help companies gain certain 

advantages [16]. 

Tik Tok is a platform that specializes in short video content and is gaining more and more popularity for 

business. Since 2020, the number of monthly Internet users using TikTok has increased by 40%. It is interesting that 

the interest increased the most among older consumers, demonstrating the attractiveness of the social network for 

different generations [15]. 42% of surveyed marketers currently use TikTok in their marketing strategies, with 56% 

planning to increase their investment in the next year, the highest of any social media program, while 34% plan to 

maintain their current investment [4]. Overall, video remains an effective means of telling a brand story, showcasing 

a product or service, instructing or supporting customers, while building impressions and increasing brand awareness 

among target audiences. 

Influencer marketing is becoming an increasingly important strategy for many businesses. According to 

research from HubSpot's Marketing Industry Trends blog, influencer marketing ranks second in terms of ROI, after 

short videos, among all areas. Investing in collaborations with influencers and content creators can offer a double 

bonus, as these campaigns often use short video content, which is one of the top trends in 2023. 

One in four marketers already use influencers (thought leaders) to showcase their content or products. And 

this trend is expected to only increase in 2023, when 17% of marketers plan to engage in influencer marketing for the 

first time, and 89% of marketers who already use it will increase or maintain their investment in the next year [12]. 

Over the past year, companies have achieved the greatest success with macro- and micro-influencers (Fig. 3). 
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Fig. 3. The success that companies have achieved with different types of influencers  

Source: compiled by the author (based on [4] 

 

Perhaps because of the exorbitant costs required to work with mega-influencers, ROI was easier to achieve 

with influencers with smaller audiences. 

Regarding companies that work with both small authors (with less than 100 thousand followers) and those 

with more followers, 44% of respondents said that they estimated a more reasonable cost of doing business. They also 

noted that it is easier to establish long-term partnerships with smaller creators, and that they give companies access to 

more niche, more cohesive communities [4]. 

The next trend, the development of which is being watched by the whole world, and which also affected 

digital marketing, is artificial intelligence (AI). It is bringing significant changes to the way companies interact with 

their audiences, analyze data and optimize their marketing strategies. Artificial intelligence is becoming more 

sophisticated and integrated into many digital marketing tools. In 2021, the market for artificial intelligence in 

marketing was estimated at $15.84 billion. The source predicts that by 2028 the value will increase to more than 107.5 

billion (Fig. 4). 

 
Fig. 4. AI market in marketing  

Source: compiled by the author (based on [14]) 

 

AI allows you to automate many repetitive and time-consuming tasks in marketing, by the way, automation 

is also considered one of the main trends nowadays. For example, it can automatically send personalized emails, 

schedule social media posts, optimize advertising campaigns and perform data analysis. In turn, analyzing data and 

obtaining valuable information about customer behavior and preferences helps improve targeting and personalization, 

creating more effective marketing campaigns. 

18%

38%11%

33%
Mega 18%

Macro 38%

Nano 11%

Micro 33%
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A good place to start with AI is implementing AI-based chatbots and virtual assistants. Thus, according to a 

survey, 26% of business-to-business (B2B) marketers who use chatbots in their marketing programs received ten to 

20% more leads [14]. A business can use them to automate customer service to handle routine inquiries or provide 

personalized support. 

Virtual and augmented reality (VR and AR) play an increasingly important role in the field of marketing and 

are becoming a real trend. They provide companies with new opportunities to interact with consumers and improve 

the effectiveness of marketing campaigns. 

Augmented reality (AR) superimposes virtual elements on a real-world scene, allowing users to exist in the 

space they are physically in, but benefit from the augmented elements in their experience. 

Virtual reality (VR) is software that immerses users in a three-dimensional, interactive virtual environment, 

usually using a VR sensor device that transfers real-world action into a virtual world. 

In marketing, AR is most often used to overlay virtual elements on reality, allowing consumers to "test" 

products in a real environment to determine whether they like the product. Yes, the IKEA Place app is a great example 

of product marketing using AR. App users can choose a piece of furniture they like and overlay a scale model on their 

real space to see how it looks before buying. This opportunity allows for increased customer trust and sales if 

consumers decide they like how the product fits into their lifestyle. 

VR marketing applications immerse consumers in a brand experience that can increase awareness, 

recognition and satisfaction. People can explore the world created by the brand, learn more about the products and 

even buy the VR products. Gucci Town is an example of a VR brand experience. It's a virtual world of a luxury fashion 

house in the Roblox metaverse, where people can explore, learn about its history, and interact with people in the game. 

They can also purchase exclusive Gucci Town apparel for their Roblox avatars [16]. 

It is predicted that in 2024-2025, marketing strategies using VR and AR will continue to offer numerous 

benefits for both customers and companies. As markets become more consumer-centric, companies will continue to 

shift to experience-based marketing approaches to stand out in a crowded and competitive marketplace. By 

implementing AR/VR media and marketing strategies, companies can stand out and attract new customers and 

increase customer loyalty. These innovative solutions can also improve the company's positioning and financial 

performance. 

The 2021 Marketing Strategy Report found that 35% of marketers already use AR or VR in their strategies, 

but in 2023 more than a quarter plan to stop using VR and AR. It's still an exciting tool for marketers but can be 

difficult to implement because the equipment is often expensive. However, 14% of marketers still plan to use and 

study VR/AR for the first time in 2023 [5]. 

There is no right or wrong answer as to whether augmented or virtual reality is more effective for marketing 

– it depends entirely on the company's business goals. 

For example, a study conducted by Tim Gilken in the Netherlands found that both AR and VR increased 

customer purchase intentions. Augmented reality was more effective at driving purchases, but VR was more effective 

at creating positive brand attitudes. Both were effective in achieving marketing goals, but each for a specific purpose. 

Rapid changes in technology and consumer habits keep this industry dynamic, and it's important to monitor 

and adapt to new trends to create effective marketing campaigns. 

In Table 2 we will analyze modern digital marketing tools. Today's digital marketing tools are essential for 

any business, as they allow you to reach your target audience through a variety of digital channels. They provide 

effective interaction with customers, including personalization of communications and offers. Big data analytics used 

in digital marketing allow companies to gain a deeper understanding of their customers' needs and behaviors. This 

allows you to optimize marketing strategies and increase their effectiveness. The implementation of digital 

technologies allows enterprises to be competitive in the rapidly changing digital environment. 

 

Table 2. 

Digital marketing tools 
№ Tool Description 

Analytical tools 

1. Google Analytics a tool for identifying and tracking user navigation on a website that has been around since the 
dawn of digital marketing. From lets you track everything from session duration, pages visited 

per session, bounce and click-through rates, and more. Using the countless statistical information 

provided by Google Analytics, it is easy for marketers to understand in which direction they need 
to work with modifications and changes to the website for better user engagement and increased 

conversions [18]. 

2. ClickMeter a tool capable of tracking, comparing and optimizing all of a brand's marketing links in one place. 
In particular, it allows you to manage affiliate marketing and links in social networks, analyzes 

clicks and conversions from marketing campaigns. 

3. Hotjar an analytics tool that provides insight into how consumers interact with a website and apps (UX). 

Tools for SEO (help track search trends and optimize site visibility on search results pages) 

4. Ahrefs the tool allows you to identify the most effective content and backlink sources, check competitor 
sites and discover the keywords for which they rank, identify the most effective content of the 

industry and track the company's progress in the ranking. 
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5. SEMrush a toolkit that helps increase business visibility online through SEO optimization, content 

marketing, market research, advertising, social media management, and search engine reputation 

management. SEMrush provides a powerful and simple interface to quickly find targeted 

keywords perfect for SEO campaigns or content creation. 

6. Google Keyword 

Planner 

a tool that allows you to improve the effectiveness of keywords and adjust search engine 

optimization. 
This tool is a cost-effective alternative to expensive SEO marketing tools because it is free. In 

addition, it offers up-to-date analytics on the most effective search phrases that businesses should 

target [19]. 

Email marketing tools 

7. MailChimp a tool for creating, sending and analyzing email campaigns. 

8. Moosend a marketing automation and email marketing tool that helps businesses communicate effectively 

with customers. 

Tools for SMM 

9. Hootsuite a social media management platform that helps businesses and individuals effectively manage 

their social media profiles. 

Hootsuite allows you to monitor all of your company's social accounts in one window and track 
the performance of your social media content. This tool can also calculate ROI, conversions, and 

track public conversations about a brand or a specific topic [19]. 

10. Sprout Social a social media management platform that helps businesses effectively manage their social media 

presence, improve audience engagement, and analyze the effectiveness of their marketing 

campaigns. 

11. MeetEdgar a social media management tool focused on post automation and effective content planning. It's 

designed to help small businesses, entrepreneurs and marketers get the most out of their social 
networks while reducing management time. 

Graphic design and video marketing tools 

12. Canva a graphic design and video marketing tool that helps users create visually appealing content 

without the need for professional design skills. This tool offers an aesthetically pleasing and easy 
way to create your own logos, presentations, images or graphics according to your team's needs. 

13. Lumen5 a video creation tool that helps turn text content into high-quality videos using artificial 

intelligence and automation. It is designed for marketers, content creators and businesses who 
want to efficiently create video content for social networks, blogs and websites. 

14. Visme a tool that allows you to create a variety of designs for use in marketing, including presentations, 

infographics, web banners, animations, printed materials. This tool offers a number of preset 

templates and many graphic resources (including vector icons, text widgets, audio files and 
professional fonts). 

Tools designed to create web pages and attract potential customers 

15. Unbounce a platform for creating landing pages, pop-ups and dashboards that allows marketers and 

businesses to increase conversions without the need for programming skills. Provides a visual 
editor that allows users to create their own landing pages and popups and includes pre-designed 

templates. Also includes features such as conversion analytics, dynamic text replacement, and 

integration with various marketing tools. 

16. Optimizely an experimentation and optimization platform that enables businesses to conduct A/B testing, 

multivariate testing and personalization of websites and mobile applications. Optimizely's main 

goal is to help companies optimize their digital products and improve conversions through 
experimentation and data analysis. 

17. SimilarWeb a web traffic analysis tool that provides users with information about web presence, traffic, key 

performance indicators (KPIs) and other analytics for websites and mobile applications. Used by 

marketers and analysts for market research, including competitor activity. 

18. Typeform a tool for creating online surveys, questionnaires, registration forms and other types of interactive 

content. Its main feature is a stylish interface aimed at collecting data from users through questions 

that can have different types of answers (text, multiple choice, multiple choice, file upload, etc.). 

19. Amplitude a product analytics tool that structures data on user behavior and visualizes it for further decision-

making. Collects data on user actions from various devices, allows you to analyze how the 

audience interacts with the product. Useful for marketers in terms of functionality: the ability to 
segment events and users, cohort analysis, forming cohorts, the presence of integration with A/B 

testing services and sending mobile messages. 

20. Sensor Tower A tool for analytics, optimization and promotion of mobile applications for AppStore and Google 

Play, as well as monitoring the effectiveness of advertising campaigns. Sensor Tower monitors 

the position of applications in the AppStore and Google Play in selected countries and forms a 

display in the form of graphics that are sent to e-mail. Sensor Tower's primary goal is to help 

developers, marketers, and analysts learn and optimize products for mobile platforms. 

Source: compiled by the authors  

 

The development of digital tools in the context of digital marketing significantly increases the effectiveness 

of marketing strategies and provides new opportunities for engaging the audience. Key strengths include: 

1. Wide reach and accessibility Digital tools allow marketers to reach a global audience at minimal cost. The 

Internet and social networks provide the opportunity to reach consumers regardless of their geographic location, which 

opens new market opportunities. 

2. Personalization of content. Thanks to big data and machine learning algorithms, digital tools can create 

personalized marketing messages that meet the individual needs and preferences of each consumer. This increases 

engagement and conversion rates as customers receive more relevant content. 
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3. Accurate measurability and analytics. Digital tools enable marketers to accurately measure the 

effectiveness of proposed marketing campaigns through a variety of analytics platforms such as Google Analytics, 

Facebook and others. This allows for detailed analysis of consumer behavior, ad effectiveness, and real-time strategy 

adjustments for optimal results. 

4. Cost Effective Compared to traditional marketing methods, digital marketing is often more cost effective. 

Using digital channels such as social media, email and content marketing allows you to achieve significant results 

with smaller budgets. 

5. Instant Feedback Digital tools provide the ability to get instant feedback from your audience through 

comments, likes, shares, and other forms of interaction. This allows marketers to quickly respond to customer requests 

and needs, increasing consumer satisfaction and loyalty. 

6. Interactivity and engagement Digital tools allow you to create interactive content such as videos, surveys, 

webinars that actively engage your audience. This facilitates deeper interaction with consumers and building long-

term relationships. 

7. Automation of processes The use of digital tools allows you to automate many marketing processes, such 

as sending emails, publishing content on social networks, and managing advertising campaigns. This saves time and 

resources, which increases the overall effectiveness of marketing efforts. 

These benefits allow companies to create effective and adaptive digital marketing strategies that meet today's 

market needs. 

Summing up, we will determine the practical aspects of the integration of digital technologies in marketing 

activities to increase its efficiency and effectiveness. 

1. The use of automation tools, such as CRM systems, automated e-mails, chatbots, allows you to more 

effectively manage interaction with customers and optimize resources. 

2. The use of analytical platforms for collecting, processing and analyzing data allows you to gain a deeper 

understanding of the target audience, their needs and behavior. This allows you to refine marketing strategies and 

improve them over time. 

3. The use of personalized approaches to content and communications with customers based on collected 

data allows to increase engagement and conversion. 

4. An effective strategy of interaction with consumers through social media platforms and cooperation with 

influential persons (influencers) can significantly increase the circulation and influence of the brand. 

5. Use of the latest technologies, such as AI and VR, artificial intelligence. Integrating artificial intelligence 

to personalize ads or implementing virtual reality to improve user experience can be a key competitive advantage. 

6. Using mobile devices to send special offers and using geotargeting to precisely target advertising messages 

based on customers' locations. 

The general approach to the integration of digital technologies consists in their comprehensive use to optimize 

all aspects of the marketing strategy, which ultimately leads to increased efficiency and the achievement of higher 

results. 

Digital marketing strategy in the conditions of the digital economy plays an important role in the success of 

the company and its competitiveness. Overall, a digital marketing strategy is becoming a strategic tool that helps 

companies achieve their business goals in a dynamic and competitive digital environment. A digital marketing strategy 

is an action plan developed by a company to achieve its marketing goals through the effective use of digital channels 

and tools. 

A digital marketing strategy is designed to attract the attention of a target audience, increase brand awareness, 

increase sales or other conversions, and support customer engagement. 

A digital marketing strategy is a key part of modern marketing and allows companies to effectively engage 

with their audience through digital channels and tools and achieve their business goals in the online environment. 

 

CONCLUSIONS 

In today's world, where digital transformation is transforming business processes and consumer habits, digital 

marketing is becoming a necessity for businesses in all sectors of the digital economy. An analysis of modern digital 

marketing trends demonstrates that automation strategies, the use of big data, personalization of content and the 

introduction of the latest technologies are critical for successful competition and attracting the modern consumer. 

Modern digital marketing tools are analyzed, the advantages of the development of digital tools in the context 

of digital marketing are determined and substantiated, practical aspects of the integration of the latest technologies in 

marketing activities are proposed in order to increase their effectiveness and efficiency. The integration of digital 

technologies and tools allows companies to quickly adapt to changing market conditions and remain competitive. This 

contributes to the creation of more flexible, adaptive and personalized marketing strategies that meet the modern needs 

of consumers. 

The results of the conducted studies emphasize the importance of constant improvement of marketing 

strategies and adaptation to rapidly changing market conditions to effectively use the potential of digital tools in 

marketing activities’ changing market conditions to effectively use the potential of digital tools in marketing activities. 
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