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Llinoymeopenns € Hegid emHol0 uacmunoro 6isHec-cmpameeii  6y0b-AK020 NIONPUEMCINGA, 00YMOBIIOE  8daie
no3uYito8antss NPOOYKyii, 00360J5€ WEUOKO docseamu OisHec-yinel, 3abe3neuyeamu egekmuehe QYHKYIOHYBAHHS KOMNAHIL 6
yinomy. B moii sce uac ioomum € gaxm, wo came yiHoymeopenus € ceporo, e Hauuacmiuie mpaniaomsvCs NOMUIKU ma
nPOPaxyHku. 3 Memoio 00CHiONCEHHA NPoYecy YiHOYMEOPeHHs, Hamu OY10 NPOAHANI308AHO NPAYT SIMYUSHAHUX MA 3aPYOINCHUX
BUEHUX, 6USHAYEHO ACNeKmu, WO 6NAUBAIOMb HA NPOYeC Mma pe3ynbmam YiHOYmeopenHs (makKi, aK yini yiHoymeoperts, Cmyninb
HOBU3HU NPOOYKYIL, BUPOOHUYIL, (DIHAHCOBI, IOPUOUYHI MA MAPKEMUH208I ACNEeKmuL), OKpeciieHo nepenix emanis. Ocobnuea ysaza
npuoiiena Memooam yiHoymeopeHHsl, ki 32i0H0 nioxo0ie 00 Kiacugixayii, Moxcyms 6ymu noodineHi Ha pizHi epynu. B 3akopoonniii
Jimepamypi yacmo 8uOiNAOMb YIHOYMBOPEHHSA HA OCHOBI 8UMpPAm, KOHKYpeHyii ma eusHayenHs yinnocmi 0na kiienma. Hamwu
6y10 00CHi0HCEHO NO3UMUBHI MA He2amUBHI puc Makux mMemoois, cneyudiky ix euxopucmanns na pisnux punxax. Taxoorc namu
ONUCAHO 2pYNy NapamempuyHux mMemooie, sAKi GUKOPUCMOBYIOMbCA O/l MOBAPI6, W0 MAIOMb AHAIO2U HA PUHKY.

Tonoenum 3a60aHHAM KepIBHUKIE € 3HAXOOJCEHHA OANaHcy Midc YIHOW0, AKA B6ION08I0A€E pIiGHIO 3A0080JeHOCH
cnoocusaua, ma yinoio, wo 3abesneuye daxcanuil pisenv npubYmKy 0 nionpuemcmea ma nokpueae 6ci eumpamu. Lle cknaoue
3A60aHHs, sKe Nompedye pemenvbHo20 AHANI3Y PUHKY, NO0GEeOIHKU Chodcusadis (ix peaxyii Ha 3minu yiku) ma egexmusHoco
BUSHAYEHHS BUMPAM HA SUPOOHUYMBO. 3A3HAUUMO MAKONHC, WO 6 JNIMepamypHux Odceperax 4acmo GiOCYMHili Mexauizm
3abe3neuents MaKo2o ananizy, Wo cmane NepcneKmuBoIo NOOAILUUX O0CTIONCEHb MA HANPAYIOEAHb.

Kniouosi cnosa: yina, npoyec yinoymeopeHHs, Memoou YiHoymeopeHHs

THE THEORETICAL PERSPECTIVE OF PRICES AND PRICING PROCESS

SAVCHENKO Olena, HREKOV Mykhailo
Khmelnytskyi National University

Pricing is an integral part of the business strategy of any enterprise, determines the successful positioning of products,
allows to achieve business goals quickly, ensure the effective functioning of the company. At the same time, it is a well-known fact
that pricing is the area where mistakes and miscalculations most often occur. In order to study the pricing process, we analyzed
the works of domestic and foreign scientists, identified aspects that affect the process and outcome of pricing, outlined a list of
stages. The pricing process can be conducted for both existing goods (which are already on the market) and new goods (which are
currently being launched). New products and services are the result of technological development, create new characteristics of
quality, productivity, cost, methods of promotion, so pricing for such products has its own specific features. Note that an important
role in the pricing of such products is played by the lack of a base for comparison, the complexity of calculating the percentage of
profit in price. Particular attention in the article is paid to pricing methods, which, according to classification approaches, can be
divided into different groups. In foreign literature, pricing is often distinguished on the basis of costs, competition and value-based.
We investigated the positive and negative features of such methods, the specifics of their use in different markets. We also described
a group of parametric methods which are used for goods that have analogues on the market. The concept behind cost pricing
methods is that the price base is the sum of expenses and the desired profit amount. The main disadvantages of this group of pricing
methods are the low validity of the costs proposed for inclusion in the price, frequent errors in calculating the profitability of
products, the inadequacy of the margin, the loss in price competition. The main advantages of market pricing methods are that
they are established on the basis of a balance of interests, the willingness of consumers to pay a specific price for a product or
service, they make it possible to respond to changes in the market situation. But, in the same advantages, we can see threats. In
particular, the need to monitor the situation on the market (consumer reaction, the presence of new competitors, etc.), variability,
susceptibility to instability of such prices, focus on the short term period. The threat of value-based pricing is that if a company
believes that it is passing on value through its prices and customers, on the other hand, do not perceive value as being related to
set prices. In this case, the company's price target is defeated.

The main task for managers is to find a balance between the price that corresponds to the level of consumer satisfaction
and the price that provides the desired level of profit for the enterprise and covers all costs.This is a complex task that requires
careful analysis of the market, consumer behavior (including their reaction to price changes), and effective determination of
production costs. We also noted that in literary sources there is often no mechanism for providing such an analysis, which will
become a prospect for further research and developments.

Keywords: price, pricing process, pricing methods.
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IIOCTAHOBKA ITIPOBJIEMH Y 3AT'AJIBHOMY BHTJTA/II
TA IT 3B’ 30K I3 BAJKJIHBUMH HAYKOBUMH YU ITIPAKTHYHHUMH 3ABJAHHAMHU

B yMoBax cy4acHOro eKOHOMIYHOTO CEPEOBHUINA TOCHITIOEThCS yBara JIo KaTeropii, e)eKTHBHE KepyBaHHs
SIKMMH 3/1aTHE 3a0C3MCYUTH MPUOYTKOBICTh MiJIPUEMCTB, iX BIXKHBAHHS B CKJIaqHUX yMoBax. CaMe Ha BHYTPIIIHI
MeXaHi3MHU (iHAHCOBOTO YNPaBIiHHSA MOBHHHI OPi€HTYBAaTHUCh KEPiBHUKHU MiMIPUEMCTB, aJKe 30BHIIIHI ()aKTOPH MU
MMOBUHHI CTIPUAMATH K JaHHI, IPUCTOCOBYBATUCH [0 iX BIUIMBY 33 U1 3a0e3MeueHHs MiHiMi3allii pu3uKiB.

Sk mokasye mpakTHKa, B cepi GpopMyBaHHS LiHHM 3MIHCHIOETHCS HAWOLIBIIA KUTBKICTH YMPaBIIHCHKUX
MMOMIJIOK. B To# ke 9ac, IiHa BU3HA4Ya€ 00CATH HAIXOKCHb KOIITIB MiAMPUEMCTBA, JO3BOJIAE 301UTBIINTH OOCITH
peaizariii B B3arajli, BaKJIUBUM IHCTPYMEHTOM YIIPABIiHHA. 3 OTJISAY HA 11e, HEOOXiTHO pO3yMITH IOHSTTS Ta MPOIIEC
[IHOYTBOPEHHS, PO3yMITH acrekTH 1 (GOopMyBaHHS, METOIU I[IHOYTBOPEHHS 3 1X MO3UTHBHUMH Ta HEraTHBHUMH
pucamu. BBaskaemo, 1110 BUBUEHHS aCIIEKTiB LIHOYTBOPEHHS, JOCIIKEHHS MMy OIIiKaliil BITYN3HIHNX Ta 3apyOKHHUX
BYEHHX, 03BOJIUTH C(HOPMYBATH TEOPETHYHE MIATPYHTS s NOAATIBLIMX JOCIIIKEHb.

AHAJII3 JOCTUIKEHD TA ITYBJIIKAIITH
AcrmiekTH IIIHOYTBOpeHHs1 posrisimaetbest B HaykoBux mpamsx C. X. Tykkepa, 0. ®enpkoBnua,
IO.T. Topmoca, M.M. Aptyca, B. JI. Kopinera, O.€.Mazyp, JI. O. IlIkBapuyk, I1.B. Kpym ta O. I. Auapycs O.1.,
A.®. TTaBreHKo T2 iH.

®OPMYITIOBAHHA ITUIEH CTATTI
[0 cTatTi € XapaKTepUCTHKA MPOIECY LIHOYTBOPEHHSI, BU3HAYCHHS CYKYIHOCTI ITOHATH, ITOB’3aHAX i3
HHMM, METO/IIB I[IHOYTBOPEHHS 3 IX pHCaMH.

BUHKJIA/] OCHOBHOI' O MATEPIAIY

L{iHOyTBOpEHHS - Lie ITPOLIEC BCTAHOBJICHHS LliH HA TOBApH Ta MOCIYTH.

Linn, Best iX CYKyNHICTB SIBISIIOTH COOO0 HE TNBKM 1HAMBIAyallbHY, OCOOHMCTY, & i CyCIUIbHY, COLalIbHY
KaTeropiro. BoHM PerysroTh SIK OKpeMy KYIIBIIO 1 MPOAaX TOBApiB CIOXHBayaM, TaK i €KOHOMIYHI MPOIECU
3arajoMm, BKJII0OYaroyl BUPOOHHIITBO, PO3MOALT TOBApiB, 0OMiH a00 CIIO)KMBaHHs OJiar, HaJaHHS ITOCIYT.

LiHoyTBOpEeHHST € HEBiI €MHOI0 YacTHHOK Oi3Hec-cTpaTerii MiANPHEMCTBa, OOYMOBIIOE Bale
MO3HIIIFOBAHHS TPOYKIIii, TO3BOJISE MIBUIKO IOCATATH Oi3Hec-IIiye, 3abe3neuyBatu eeKTuBHEe (PYHKIIIOHYBaHHS
KOMIIaHii B IisioMy. Bubip MeTH IIHOYTBOPEHHS Ta IIOB’s[3aHOI 3 HEKO CTpAaTerii, € BaXIIMBOK POJUII0 KEPiBHHUKA
Oi3Hecy, HEBII'€MHOIO 4YacTHHOK Oi3Hec-IuTaHy a0o Tpollecy IUIaHyBaHHA. He3Bakalounm Ha BaKIIMBICTh
IIHOYTBOPEHHSA SIK CTPATETridHOTO EJIEMEHTY, OIJIs] HAayKOBOI JITepaTypH IMOKa3ye, IO JOCTIIPKCHHS Ha II0 TeMy
pinKo 3’SBIISIOTHCS cepe]] Ipallb HAyKOBIIIB, 0araTo acIeKTiB 3aJHIIA0ThCs 0e3 MOsSCHEeHb, peKOMeHAaLii. B Toi sxe
4ac, MOTHBAILIisl 10 BUBUEHHS aCHIEKTIB IIIHOYTBOPEHHS € BUNIPAB/IAHOIO, TapaHTY€E KOMIAHIsIM KOHKYPEHTHI NlepeBaru
Ta 3aXMCT BiJ| 30MTKIB.

YV Haii0O1IbIII 3araTbHOMY BHUIJISII IiHA ABJISIE COOOI0 CYMY KOIIITIB, 3a SIKy MMPOJIaBellb 0axxae mpoaaTy ToBap,
a MOKyTelb — Npua0aT ioro. BupoOHUK nparHe OTpUMaTH MakCHMallbHO BUTIHY I[iHY, a CIIOXHBa4 — 3aIIaTHTH
skomora Hikuy. e miaxiza, 3BuuaiiHo, CpoLIeHui, OCKUIbKH pealibHa MPOoleAypa EKOHOMIYHOTO OOIPYHTYBaHHS
I[iHK A71s1 BUPOOHMKA Ta CIIOKHMBAYa € 3HAYHO OUIBII CKJIAJHOIO Ta 3HAXOIUTHCS MiJ] BIUIMBOM 0araThOX JIOJaTKOBHX
(hakTopis.

3a o3nauenHsm @. Kotnepa, miHy MOXKHAa OXapaKTepU3yBaTH, SIK CYMy YCiX I[IHHOCTEH, Bil IKUX KJIIEHTH
BIZIMOBIISIFOTBCSI, 1100 BOJIOJITH HIEPEBArOI0 HASIBHOCTI 200 BUKOPUCTAHHS POAyKTy[1] .

B3aemM03B’ 5130k TOHATH NTpH (GOPMYBaHHS I[IHU TIOKa3aHUI Ha PUCYHKY 1.

L{inoyTBOpEeHHsT MOXe 3/1IHCHIOBATHCS SK MO BiJHOIIEHHIO J0 ICHYIOUMX TOBapiB (Takux, IO BXKE € Ha
PHHKY), TaK i IO BiTHOIIEHHIO JJO HOBUX TOBapiB (TOOTO THX, 1[0 3HAXOAATHCS Ha cTajii 3amycky). HoBi mpoaykru ta
MOCTYTH € Pe3ylbTaTOM TEXHOJIOTIYHOTO PO3BHUTKY, CTBOPIOIOTH HOBI XapaKTEPUCTHKH SKOCTi, MPOAYKTUBHOCTI,
BapTOCTi, CIIOCOOM MTPOCYBaHH:, TOMY IIIHOYTBOPEHHS HA TaKy MPOAYKIIiI0 Mae cBoi crenudidHi pucu. 3a3Haunmo,
II0 BaXJIUBY pOJb B ILIHOYTBOPEHHI TaKMX MPOAYKTIB BiAirpae BiACYTHICTH 0a3W IS HOPIBHAHHS, CKJIATHICTH
PO3paxyHKy BiACOTKY IPUOYTKY Y IiHi.
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Hosa npoayxkitis (mocimyrn) ToBapu (TOCTYTH), IO BXKE ICHYIOTh HA PUHKY

iyt iy

[imi ninoyTBOpEHHS

1L JUT

[Tigxoau (MeTOnM) IIHOYTBOPEHHS

Bupo6uuyi ®dinaHCcOBI IOpuanuni MapkeTHHTOBI
aCIIEKTH aCIEeKTH ACIIEKTH aCIeKTH

Puc.1. B3aemo3aje:xHicTh NOHATH
CKI1aieHO aBTOpaMH.

BcTaHoBieHHs 1iniel IHOYTBOPEHHsS 00yMOBIIIOE (GOpMYyBaHHSI €()EKTHBHOTO NEpEesiKy BKa3iBOK JO JiH.
BuainisitoTe KOPOTKOCTPOKOBI Ta JOBMOCTPOKOBI I1iJTi. SIK BiTOMO, I1iJIi IOBHHHI OyTH BCTAHOBIICHI JI0 TOTO, SIK Oy Iy Th
00paHi METOX IIIHOYTBOPEHHS Ha poaykmito. Cepex MOXKIMBUX BapiaHTIB Il BUAUISIOTH!

- OpieHTOBaHI Ha MPUOYTOK (IJTLOBA MPUOYTKOBICTh, MAKCUMI3aIlisl IPUOYTKOBOCTI);

- Opi€HTOBaHI Ha MpoAaXxi (3pocTaHHS OOCATIB peamizamii KOHKPETHOTO TOBapy B OJUHHILIX YU TPHBHSX,
3pOCTaHHS YaCTKH PUHKY);

- OpieHTOBaHi Ha 30epeKEeHHs MOTOYHOI cuTyaIlii [2].

Kpim BU3HaueHHS wije# MiHOYTBOPEHHS, mporiec (GOpMyBaHHS I[iHM BKIIIOYA€ HACTYIHI €JIEMEHTH B iX
JIOT1YHI{ TTOCIIIIOBHOCTI:

- JOCJII/DKSHHSI [IOTTUTY Ha TOBap;

- aHaJIi3 BUTPAT Ha BUTOTOBIICHHS MPOAYKIIIT;

- OIIiHKA LIiH HA aHAJIOT1YHI TOBapU Ha PUHKY;

- 00paHHs METO/y IIIHOYTBOPEHHS BiIOBIIHO J0 CTpaTerii IHOYTBOPEHHS, 3arajibHOI CTpaTerii KoMIaHii.

Iporiec 1iHOYTBOPEHHSI BiIOYBAETHCS, SIK BiZIOMO, HA OCHOBI METOOJIOTIi. MeTO10JI0Ti0 [IIHOYTBOPEHHSI, B
CBOIO Hepry, pPO3YyMIIOTh SK Halip HaWOINBII 3aralbHUX 3aca] (OpMyBaHHS IIiHH, TOB'SI3aHUX, MEPEBAXHO 3
MaKpPOEKOHOMIYHUMHE OCOOJHBOCTSIMH TOCIIOAAPCHKOi CHCTEMH, a TaKOX i3 ceporo GopMyBaHHS IiHH, IHITUMH
(dakTopamu.

Krnacudikamiit MeTo1iB IIHOYTBOPEHHS € Oe3.1i4, OJIUH i3 MOTIBIAIB MOJIATAE Y BHIUICHHI TPHOX OCHOBHHX
TpyIL: BUTPATHI, PHHKOBI, MapaMeTpuyHi (puc. 2).

B 3apyOixHiii jiTepaTypi 4acTo BUAUISIOTH HACTYIHY Kiacu(iKalilo: IIIHOyTBOPEHHS Ha OCHOBI BUTpAT, Ha
OCHOBi KOHKYPEHIIii Ta [[iIHOYTBOPECHHS Ha OCHOBI BU3HAYEHHS IIHHOCTI JTst KJTieHTa [2].

[Mommyk onTUManbHOI LIHK YaCTO MOB’SI3YIOTHCS 3 «MaridHUM TPUKYTHHUKOM» IiHOBOI mouituku (3a C.X.
Tyxkepom). To6T0, HEOOXiIHMM BBa)KAETHCA IOKPUTTS BUTPAT Ha BHPOOHMITBO Ta OTPUMAHHA MpPUOYTKY,
BIZIMOBIHICTh I[IHW NONKUTY HAa NPOAYKUIl (K i1 MakcuMizawii) 3 apyroro OOKy Ta, MOpsM i3 UM, Opi€HTaLlis Ha
KOHKYPEHTIB.

Po3risiHeMO CyTHICTB IESIKMX METO/IB IIIHOYTBOPEHHSI.

Haii0inpim po3moBCIOKEHIMHA METOJaMH IIHOYTBOPEHHS € BUTPATHI METOIM I[IHOYTBOPEHHS (ITOBHHUX
BUTpAT, I'PaHWYHUX BHUTPAT, NPSMHUX BUTPAT, HA OCHOBI «KPHUBOi OCBOEHHS», CTPYKTYpHOI aHaJOrii, TOIIO).
Heo0xigHO BiIMITHTH, IO MIHOYTBOPEHHS HAa OCHOBI BUTpAT BHepie Oyno onucaHo XoimwioM i Xitaem (1939), sxi
IpOBENM aHaJi3 MPOMMCIOBOTO IIHOYTBOPEHHS. IX JIOCTi/[PKEHHS TNPEACTABUIO B EKOHOMiuHill JiTepaTypi
LIHOYTBOPEHHS HA OCHOBI SIK HENPSIMUX, TaK 1 MpAMHUX BUTpaT[3].

B ocHOBI BUTpaTHHX METOMIB IIHOYTBOPEHHS JEXHUTH ifesl Ipo 0a3y IiHM SK CyMy BUTpAT Ta 0aKaHOTO
po3mipy mpuOyTKy. OCHOBHHMH HeIOJiKaMH IaHOI TPYNH METOJIB IIHOYTBOPEHHS € HU3bKa OOTPYHTOBaHICThH
BHTPAT, IO MPOIMOHYIOTHCA 0 BKJIIOYSHHS B CKJIAJ LiHHU, YaCTi IIOMIUIKY NP PO3PaxyHKy MPHOYTKOBOCTI BUPOOIB,
Hea/IeKBaTHICTh HAIliHKH, TIPOTPAIl y MiHOBIH KOHKYPEHIIii.

Cepen KpUTHKIB BHTPAaTHOTO I[IHOYTBOPEHHs, Oe3CyMHIBHO, MOkHa Ha3Bath Herma i Xorama [4], sxi
BB TaKWil THI I[IHOYTBOPEHHS XWUOHHM, SIKMH NPHU3BOAMUTH 0 «3aBHUINCHHS IIH Ha CJIA0KMX PHHKaX Ta
3aHIDKEHHS IiH Ha MOTYXXHUX PHUHKax». ABTOPH BXOJATH JIO YHCJA NPHUXHMIBHUKIB I[IHHICHOTO IL[IHOYTBOPEHHS,
BBA)XAIOTh, 1110 OCHOBHUM ()aKTOPOM ILIiHH € BapTICTh, Ky CTBOPIOE MPOIYKT JUIs CIIOXKHBAYa.
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KOHKYPEHTIB

Puc. 2. Ilorasa Ha k1acudikanisa MeToiB HiHOyTBOpeHHS!

Anre ®apwm [3] y cBoiii npaiii cTBEpKYE, 0 6e3yMOBHUM (HAKTOM € Te, 1[0 [iHOYTBOPCHHS 32 MPUHIIUIIOM
«BHUTPATH IUTIOC» € 3BUYAHHOIO MPOLEAYPOIO LIHOYTBOPEHHS B PHHKOBIH ekoHOMII. Takox 6e3yMOBHHM (haKTOM €
Te, IO MIHOYTBOPEHHS Ha OCHOBI BAPTOCTI iCHY€E IPHHAWMHI JIJIS TEAKUX THITIB TPOIYKTiB. OHAK, Hi IIHOYTBOPEHHS
32 IPUHLUIIOM «BHUTPATH IUTIOC», Hi IIHOYTBOPEHHS «HA OCHOBI BapTOCTi», HE MOXYTb MOSICHUTH (OPMYBAHHS
PUHKOBOI ITIHM 3a HasABHOCTI IiHOBOi KOHKypeHIii. Ile cmpaBmi BipHO, SIK CTBepIKye, Hampukiaz, JlaBya, mio
«KOHKYPEHIIis BiOYBAETHCSI B OCHOBHOMY 3a JIOITOMOTO0 HEI[IHOBHX 3ac00iB», TAaKHX SK pekiiama, Tu(epeHITiaris
IPOIYKTy ab0 iHHOBAI{, MpUIHMalOYH PUHKOBY LiHY SIK AaHy. AJle K BU3HAYA€ThCSl PUHKOBA IiHA? 3BUUAiiHO, HE BCi
GbipME MOXXYTh IPUAHATH PHHKOBY IiHY SIK JIaHY, K ¥ «IOCKOHAIOT KOHKYpeHTIii» [3].

PunKkoBa 11iHa MOK€ BCTAHOBJIIOBATUCH B 3aJIGKHOCTI BiJ| criel(iku PUHKY Ta MiJIPUEMCTB, SIKi JIFOTh Ha
nux puHKax. Tak, I[HOBE IiJIEPCTBO MOXIMBE HAa CIOXHUBUMX pHHKax (consumer markets), meskux puHKax
BUpoOHHKiB (business-to-business markets), Ha skux JOMiHYIOT s BETUKHX (GipM, 11O POAAIOTH CTAHIAPTH30BAHI
TOBapH 3a J00pe-BiIOMHUM TpeiCcKypaHTamMH. SIKIIO YiTKO BH3HAYUTH I[IHOBOTO JiJepa HE MOXIHMBO, yci (hipmu
MOXYTh BBOKATHUCh LIHOBUMH JIiIEPAMH.

Jyis BCTAaHOBIICHHS IIiH MiAMPHEMCTB-YYACHHUKIB B MEXaX TOPTOBUX acolliamiid (00’€THAaHb), BBAKAETHCS
HEOOXiTHUM TPOBOAWTH IOCIHIKEHHS! CHCTEMH OOJIIKYy BHTpAaT, O3HAHOMJIEHHS 3 NPHHIMIIAMH IL[IHOYTBOPEHHS.
AJvKe, HaBITH AKIIO IIHOYTBOPSHHSAM KEPYIOTh HE KIHIIEBI MPOJABIN, yCi GipMU BCce OTHO CHIBBIIHOCATH IIHH i3
BUTpaTaMu. BigomMo, 10 IiHa MOBHHHA MEPEKPUBATH SK 3MiHHI, TaK 1 MOCTiiHI BUTPATH MiJIPHEMCTB, X04a OU B
CTpaTeTivHIl TepPCIIeKTHBI.

OCHOBHUMH TepeBaraMi PUHKOBUX METOJIIB I[IHOYTBOPEHHS € Te€, II0 BOHM BCTAHOBIIOIOTHCS Ha OCHOBI
OajyaHcy iHTepeciB, FTOTOBHOCTI CIOKMBAUiB 3allJIATUTH KOHKPETHY LIiHY 3a TOBap YW MOCIYTYy, BOHH JalOTh 3MOTY
pearyBaTtu Ha 3MiHY CUTYaIlil Ha pUHKY. AJle, B I[HX K€ IepeBarax MOXKHa IO0AYUTH 1 3arpo3u. 30KpeMa, HeOOX1IHICTh
BIJICJTITKOBYBaHHSI CUTYallil0 HA PUHKY (peakilisi CHOXMBa4viB, HasBHICTh HOBMX KOHKYPEHTIB, TOLIO), MIHJIMBICTb,
CXHWJIBHICTH JI0 HECTAOILHOCTI TAKKX I[iH, OPIEHTAIliS HA KOPOTKOCTPOKOBY MEPCIICKTHBY.

@dopMmyBaHHS 1IiIHU Ha OCHOBI I[IHHOCTI XapaKTepU3y€e CHUTYaIlil0, KOJIM KOMIAHIsl OIHIOE Ta «BKIIOYAE» B
I[[iHy TaK 3BaHy «I[iHHICTB» TOBApy / MMOCIYTH IJIsI CIIO’KUBAYa. 3arpo3010 B aHIH CHUTYyaIlil € Te, MO0 AKII0 KOMITaHisA
BBa)kae, 1[0 BOHA Iepelac MiHHICTh 4Yepe3 CBOi HiHW, a KIIEHTH, 3 iHIIOTO0 OOKY, HE CHPUHMAIOTH IIHHICTH 5K
NIOB’sI3aHy 31 BCTAHOBJICHMMHU LiHaMHU. B TakoMy BHIa/IKy I[iHOBa IiJIb KOMIIaHIT 3a3HAE MOPA3KH.

[{ina Ha OCHOBI LIHHOCTI ISl CIIO’KMBaya HE MOXE Ha3WBATHUCh TAKOIO Y BHUNIAJKY, SKIIO IiJIPHEMCTBO
CIIiIye 3a JJepoM B Ipolieci OpMyBaHHS [IHH, KOJIH BiJICYTHE MOHATTS €ACTUYHOCTI [[IHW Ha TOBAPH Ta MOCIYTH.
[Ipn yomy, OIIHKY LIIHOBOI €ACTHYHOCTI (SIKIIO TaKa BCE X 3JIHCHIOETHCS ), HEOOXI1THO IPOBOUTH JUIS YCiX TOBapiB
ACOPTHMEHTHOT'O Psiiy, 110 € JOCTATHBO HPOOJIEMHUM.

I'pyma mapamMeTpuyHHX METOMIB IIIHOYTBOPEHHS SABISE COOOI0 MOPIBHSAHHSA TEXHIKO-€KOHOMIYHHX
mapamMeTpiB TPOIYyKIi, TakuX SK pPIBEHb MNPOTPECHBHOCTI KOHCTPYKIii, MHPOIYyKTHBHOCTi, KOMIIJIEKTHOCTI,
eKOHOMIYHOCTI eKCIUTyaTallii, piBeHb OpTaHi3alii TEeXHIYHOro o0OCIyroByBaHHS Ta ioro MaiOyTHBOI miHH.
3acTocyBaHHS TaKkMX METOMIB JOUIJIBHO 3@ I[IHOYTBOPEHHS HAa HOBI TOBapW 3aJI€KHO BiI 3MIHM PiBHS TEXHIKO-
EKOHOMIYHHUX MapaMeTpiB Ta I PO3PaxXyHKY IliH CEPiHIX TOBAPiB CIIOKUBYOTO Ta BUPOOHUUOTO MPU3HAUCHHS [5,
C.106]
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BHCHOBKH 3 IAHOI' O IOC/II/I’KEHHA
1 IIEPCIHIEKTHBH IIOJA/IBILIUX PO3BIIOK Y JAHOMY HAITPAMI

TIporec miHOYTBOPEHHSI BKITIOYAE B ceO€ TIEBHY IMOCITIIOBHICTH OTIepariiii, MOCTaHOBKY ITiJIeH IIIHOYTBOPEHHS,
HEOOXiAHICTh BpaxyBaHHS Pi3HUX (PAKTOPiB, 3aCTOCYBaHHS PI3HUX METOJIB IIIHOYTBOPEHHS. Tak, BUKOPHUCTAHHS
BUTPATHOTO MiJIXOMy N0 LIHOYTBOPEHHS, SAKUH (OKYCyeThCS Ha BIAIMIKOAYBaHHI BUTPAT Ta OTPUMaHHI NpUOYTKY,
YacTO IMPU3BOJIUTH NO XHOHOTO YSBJIEHHS NPO MPUOYTKOBICTH MpOayKuii. ITHOpPYIOUM BIUIMB PUHKY Ta IYMKH
CHOXKMBaYiB, i JIPUEMCTBA PU3UKYIOTh OTPUMATH HU3bKI () IHAHCOBI pe3yIbTaTH Ta HE MATH YiTKOT'O IIaHy il 1010
BUIIpaBiieHHs cuTyalii. Ha mpoTuBary 1pomy, HiHHICHUI MiAXiX 10 HIHOYTBOPEHHS OPIEHTYETHCS Ha CIOXHMBaya,
BPaxOBYIOYH HOTro MoTpedu Ta ynogodanss. OnHak, MEXaHi3M OLIIHKHM TaKol LIHHOCTI He MPONUCaHuH, 11 BU3SHaYEeHHS
Moxe OyTH 10cTaTHBO cy0’ekTHBHUM. OOMIBa METOAN MAIOTh CBOI IUIFOCH Ta MIHYCH, TOMY ONTHMAJIbHUM PillICHHSIM
€ KOMOIHOBaHHH ITi X[, SKUH ITOETHYE B COO1 BUTpATHHIA Ta IiHHICHUH MeToau. Takuii miaXig JO3BOIHUTE BpaxXyBaTh
BHUTpPaTH HA BHUPOOHHUIITBO, MiHIMI3yBaTH PH3WKH Ta BCTAHOBHUTH IIiHHM, SKi BiATIOBIIAlOTH CIPHUIHATTIO IiHHOCTI
HPOIYKTY CIIOKMBAYaMU, IO CIIPUATUME YCIIiXy Ha PHHKY.
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